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T

2he 2014/2015 Glo Premier League season witnessed a great leap in the
repossession of the game by the owners – the football fans, supporters and
the public. This was achieved by innovations in management and strategic
engagements and communications with the public, the NPFL participating
clubs and our Sponsors and Partners.
The result became evident into the season, with huge turnout of fans and families into
friendly league venues with improved security, safety measures, fun and entertainment
providing a resonating surround for exciting soccer action.
The clubs and the players found impetus to play and the competition was keen. For the first
time in a long time away wins and draws became commonplace and the hitherto assumed
right of victory on home ground was eroded. This was supported by firmness on the rules,
articulate protection and indemnity for referees and added incentives for clubs not just to
win away but also to earn extra revenue for away performances and effective mobilization of
spectators.
Our strategic drive on communications ensured not only improved and timely information on
the league but also brought the NPFL to the center of public discourse in Social Media albeit with
exciting images of the action and the fans. In the same vein, live transmission was improved and
increased just as more matches were covered for highlights. In all this, special care was taken to
ensure that our sponsors and partners enjoyed increased visibility.

Foreword

The league paid special attention to building the capacity of NPFL key operators with several
seminars and trainings for Club Owners and Managers as well as medical officers, supporters clubs
and media officers and the benefit of this investment has continued to show.
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It was really a thing of joy to, during the 2015 season, see several players from the NPFL given a
chance in the Nigeria senior national team, the Super Eagles, and churning out credible performances
to give the coaches the confidence to open the door to other NPFL players to join the team. This truly
proves the abundant talents available within the NPFL.
The future for us is to ensure greater engagement with our communities and make the NPFL more fun
and exciting for them as well as uniquely valuable for our existing and potential sponsors and partners.
In addition, during the 2015 season the NPFL was very active in the international scene as a pioneer
member of the World League Forum (WLF) and were able to initiate discussions for collaborations with
several sister leagues around the world for mutual partnership towards the development of the NPFL.

- SHEHU DIKKO

Chairman, League Management
Company

The biggest positives of the 2014/2015 NPFL season is the institutionalizationof collective decision-making
and revenue distribution model within the league operative structure and definitely the ability to get all
critical stakeholders such as NFF, Clubs, Players, Coaches, Match Officials, Technical Officials, Administrators,
Core Media and Sponsors thinking positively and in the same direction towards the betterment of the
league. This was crucial and the backbone of the successes recorded during 2015 season and we would
continue in this same direction as its often said “if everybody is moving forward together, then success takes
care of itself”
The 2014/2015 League season showcased the power and great potential of the NPFL to achieve greater
domestic appeal and higher global reckoning as well as have a huge positive impact on the socio-economic
activities in country. Still, it is work in progress.
Indeed, going forward into the 2016 season our core objective will be to build on the successes and positives
recorded in the 2015 season while working hard to eliminate all the challenges and low points notice in the 2015
season so as to keep improving and developing the NPFL for the benefits of all stakeholders.

Finally, I must commend, the NFF Leadership and other NFF Organs,the NPFL Clubs Owners/Managers, LMC Board
of Directors and Staff, NRA and Players Unionfor the cooperation and support during the 2014/2015 season and
demand for more during the incoming 2016 season as we jointly continue to build the NPFL to the desired heights.

2014 / 2015 S e a so n R ev i ew

NPFL Clubs 2014/2015
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CHAMPIONS

Enyimba
A

fter a five-year drought, Enyimba became
champions again. But there was something a little
special about their latest title.
This latest triumph took them to a record 7th championship,
one more than previous record holders Rangers.
It was a season in which Enyimba dominated the rest of
the field, taking over the leadership position in week 20,
relinquishing it only twice until the end and locking up the
championship with a game to spare.
In the very keen competition, Enyimba had to fight off stiff
opposition by several contending clubs, especially
Warri Wolves who eventually finished second.

“It was a very
competitive season,
but one thing about Enyimba
is that as a club, we enjoy challenges
and this season was a fantastic
challenge. At least four clubs could
have won, but we are proud of the
efforts of everybody at the club.”
- Felix Anyasi Agwu,
Chairman Enyimba Int.
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ENYIMBA’s
SEASON IN
NUMBERS

+21

- second in goal
difference

48

- Third highest goal
scorers in the
league

10

- Longest unbeaten
streak in the
league

5

- the number of away games
won. Highest in the league,
2 more than last season’s
league-leading number
tallied by Abia Warriors

17

- led the
league for the
most weeks, 45%
of the season

27

- Lowest number of goals
conceded of all teams in
the league. Same number
with which they also
bested the league last
season

7

- record
champions. Now
one more than
previous record
holders Rangers
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K

ey performance indices
provided proof of
increasing progress made
in the 2014/2015 season.
Both on and off the pitch,
improvements showed and
records were set.

N30 million - Highest
ever prize money
paid to a league
champion

70 pts

- Enyimba’s
winning tally, 5
more than Kano
Pillars last season
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Season
Overview
in Numbers
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3 - incidents

of referee assault.
Lowest tally
ever recorded in
premier league
history. None
serious

9 - incidents of

unruly crowds.
Lowest ever in
premier league
history, none violent
and all contained

+33 - Warri Wolves’

league-leading goal
difference is 10 more
than Enyimba’s last
season

817 - total number

of goals scored.
Second highest
in premier league
history, behind last
season’s tally of 836.

92 - Highest

number of drawn
games in premier
league history

8000 - average
attendance, highest
in 15 years
62 - highest goals
scored by one team,
5 more than Kano
Pillars last season
31 - Highest number
of away wins in
premier league in the
last 10 years
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Rashidi Yekini

Award For The
Highest Goal Scorer
The NPFL maintains the tradition of honouring players who
have contributed value to the league. Accordingly, the LMC has
instituted two major awards – the Rashid Yekini Award for the
Highest Goals Scorer and the Shuaibu Amodu Award for the
Best Coach.
Season top shot, Gbolahan Salami, made his intentions
known on Match Day 28.
“I’m still praying and working hard for more goals
to come. To be the highest goal scorer is one of my
targets this season,” he said after scoring a brace in
Warri Wolves’ 3-1 defeat of Dolphins FC.
By Match Day 38, Gbolahan Salami (Warri Wolves)
edged out long standing goal leader Tunde
Adeniji on the last Match day to clinch the
Rashid Yekini Award for the Highest Goals
Scorer. Salami had trailed with 15 goals
behind Adeniji. He scored a brace in Warri
Wolves’ 5-1 defeat of Taraba FC to shoot
his tally to 17
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Hot
shot
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N250,000
for away win
N100,000
for away draw
N250,000
for mobilization of 5,000 fans and above
Capacity building for referees and strict application of
the rules produced improved officiating

Super
Incentives

Highest away wins in the history of the professional league
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A Family
Affair
W

ith improved security and
convenience for spectators, the NPFL
is a family affair

All across the country, fans turned out in
massive numbers to the see NPFL games
and the stars.
The flow was overwhelming in centres
like Kano, Aba, Enugu, Akure, Umuahia
and Owerri
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The games have
become a pleasant fun
and relaxation place
for families, fun lovers
and celebrities from all
works of life

...there you are

“We do a lot of things to attract and keep
our fans. We build a carnival around our
games. We have a growing engagement
on Social Media most engaging is that
before every match day in Akure, there is
always lots of awareness campaigns on TV,
Radio as well as the involvement of town
criers to inform on our coming game. Also
lat the stadium, we engage them with lots
of activities like Prediction-and-Win on
matches, musical entertainment, dancing
competition, relay races among fans before
the games…And we continued to see the
spectatorship and enthusiasm grow till our
stadium began to look like not big enough
for our followers.”
– Chief Akin Akinbobola (ODSFA)
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Every match day
is a carnival of
fun and friendship
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Broadcast
Milestones:

From Stadium To
Living Rooms

70 - Number of live matches shown during the
season. A record in league history
12 - Number of cameras deployed per live game
35 - total number of crew deployed per game

Live broadcast of matches is key to encouraging
resonance with fans and opening up greater
opportunities for commercial exposure.

15 - buildup time (in minutes) ahead of live
matches

This past season, in partnership with our broadcast
sponsor SuperSport, the league has seen more games
on television than at any other time with at least
two live matches every matchday. All of these are
broadcast in High Definition.

Football stars like Victor Ikpeba and Jonathan
Akpoborie were regular panelists for on-pitch prematch and half-time analysis.

These live broadcasts have been supported not only
by highlights from around the league, but also by high
quality magazine shows in various national and local
television and radio networks with commentaries and
indepth analyses by seasoned sports practitioners.
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Night time game played for the first time ever
in September with Akwa United hosting Nasarawa
United on a Friday night under floodlights.
The LMC is working towards expanding the
broadcast platforms to reach more homes.

“SuperSport is proud
and excited to partner
with the league to deliver
world class broadcast
service in order to bring
our own brand of football
to the living rooms of
Nigerians.”
- Felix Awogu, GM,
SuperSport
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Improved

Communications
Legacy Media

In addition to live broadcast of games, the LMC
commissioned some of the best sports writers,
photographers and league followers to provide
news and photo content for branded sports pages in some of the highest circulating newspapers
in the country, Thisday, Vanguard, Daily Trust and
Leadership newspapers

New Media

With the league’s official website www.npfl.org as
the hub, the league’s digital footprint continues
to grow exponentially, driving conversation, generating excitement, growing the social community and building engagement.
This has contributed to heightened interest in the
league, and increased attendances on matchdays

25,700

- followers on
Twitter, a 56 percent
increase from last
season
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350,000

- mentions on
matchdays

3.5
million

- post reach on
matchdays

25,000

- Weekly reach on
Facebook
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Youth
Development
Jerseys number 36 - 40

T

he LMC has continued to promote the
agenda for youth development and
learning through the establishment of
Club Feeder teams. To invigorate the process,
it gave impetus to the provision permitting
clubs to register and feature five players at
anytime of the season from their youth teams.
The club gains an advantage of extra five
players in addition to the 35 allowed, bringing
their squad list to 40 players. The players
would wear jerseys 36 to 40.
Many clubs took advantage of this
programme during the season, giving the
players greater confidence and inspiration
to play and saving the clubs considerable
expenditure on the purchase of established
players.

...Players Placement
Initiative

D

uring the season, the LMC also offered
support to un-attached players of the
National U-23, U-20 and U17 teams to join
NPFL clubs.
The objective was two-fold: to brand the league
with notable young, promising players and also
keep them in shape for national team activities.
Under this initiative, Rangers FC took two U17
players - goalkeeper Chiagha Chinonso and
midfielder Chinedu Madueke.
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Community
Engagement

Without undermining
their different marketing
needs, the league
management consistently
reminded the corporate
community through various
communications platforms
and inter-personal
interactions on the negative
impact, both in short and
long terms, of investing in
the promotion of foreign
leagues and clubs while
neglecting to support the
development of the NPFL.

S

tarting from the pre-season Super 4
tournament, the LMC strategically
engaged various communities and
segments of the society to get involved.
Engagement was in various perspectives: To
connect and create affinity between the league
and the public, to attract the youth population
and to sensitize the corporate community on
their responsibility to join in building a virile
league as an imperative social investment in their
operating environment.

High s cho o l s tudents at th e 2 0 1 4 /1 5 S u pe r 4
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How They Finished
Money Table
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Financials

A

financial benefits structure is a key driver of
a strong league system, and the LMC seeks
to ensure that member clubs enjoy the full
benefits of the product.
LMC maintains a robust financial management
structure in line with best international practices
of managing football finances and revenues. The
financial year of the LMC begins in March of every
year.
1.
Main sources of revenues for the NPFL are
from sale of Title Sponsorship and Broadcasting
rights
2.
To enhance revenue streams, the LMC is
currently restructuring its marketing strategies
to create additional categories of Elite Sponsors,
Official Partners and Official Supporters.
3.
Already discussions are underway with
several blue chip companies and some of the
deals are expected to be closed within the 2016
season.
4.
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The LMC have in place a standard

Sponsorship Funds Applications manual agreed
with the participating clubs since July 2013.
This documents guides the applications of all
revenues accruable into the LMC. All revenues
into LMC are domiciled and applied through a
single collection pot.
5.
At the Beginning of every season, the
LMC AGM discusses and approves the proposed
budget for the season, which is prepared based
on projected and guaranteed expected revenues
for the year.
6.
To enhance financial transparency, at
the beginning of every season, the LMC board,
duly provides to the AGM a statement of
actual expenditure for the outgoing season in
comparison to the approved budget.
7.
The LMC retains the services of an
independent auditor appointed by the AGM as
required by the relevant laws and duly authorised
to verify and certify all expenditures including
preparation of audited accounts.

Notes
1.
Total Expenditure required to run
an NPFL Club per season is estimated at
a minimum of N400m per season. Thus
the minimum revenue required to be
generated for NPFL to be self sustaining
is estimated at N8b per season. This is
the core financial objectives the LMC is
working towards attaining as evidence by
the financial traction achieved in the last 3
seasons.
2.
The LMC financials are subject to
final verification and certification by LMC
Independent Auditors – Henry Young & Co.
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Pre-Season
Activities

T

he 2014/2015 Glo Premier League season
was heralded with the annual pre-season
Super 4 tournament traditionally contested
in by the teams that qualify to represent Nigeria
in the Confederation of African Football (CAF)
inter-club competitions.
Held at the National Stadium, Abuja, between
January 24 and February I, the competition
featured Kano Pillars FC, Enyimba International
FC, Warri Wolves FC, Dolphins FC, and the
National U-23 (Dream Team V) and U-20 (Flying
Eagles) teams which were also invited to
help their tune up for different international
engagements.
The competition was won by the U-20 team with
the Dream Team V as first runner up, both teams
parading mostly players from the Glo Premier
League.
The Flying Eagles rose from this tournament to
win the African Youth Championship.
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Season Draws Ceremony
Draws for the 2014/2015 season was held at the prestigious
Transcorp Hilton Hotel, Abuja, on the February 18, 2015. It was a
colourful ceremony that attracted technocrats, captains of industry,
sport stars, movie stars, top entertainers and other dignitaries,
including representatives of all participating clubs.

Medical Seminar
To ensure players’ medical security, the LMC organized a medical
seminar on March 4 and 5, 2015, to train and update the medical
officers of the clubs particularly on the use of defibrillator.
The event was held at the Media Centre of the National Stadium,
Abuja, at the end of which each club was provided a defibrillator for
use back in their base.
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Thank You
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